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Abstract 
The culture of human communication through art is a universal language shared by 

peoples and civilizations, where the image is the mediator and medium to deliver the required 
message. 

The theory of human communication today is a universal theory that has a place in 
almost all disciplines of knowledge, especially in art. Communication design has become the 
broad epistemological base for all technical communication techniques, such as photography, 
calligraphy, book making and printing, visual advertising, etc. 

As for the concept of art in the present day, it is based on dealing with the complex 
problems and topics of this reality, on the basis of the dual system of the universe, life/death, 
beauty/ugliness, good/evil, mind/soul, innocent philosophy....to other terms that vibrate 
between the two sides. . For many concepts and theories about objectivity and lack thereof, 
where art or a work of art is merely a 'simulated model' that simulates the reality of 
possibilities and possibilities. ... enables the creation of works from the content of life and 
reality according to what he was, what he was, or what he believed. 
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